






new INITIATIVES 

New Media is a term that encompasses 
emerging technology and relates to how people 
are interacting with others. Museums are 
really just starting to explore the potential of 
using these new technologies to interact with 
their audiences. 

Traditional uses of media, like television and 
radio, are a dissemination of one-to-many, and 
even though the internet is a relatively new 
form of media, the basic concept is rooted in 
the traditional sense of media. The concept in 
New Media is information from many-to-many, 
with interactivity at the core. It is in these new 
technologies where people are connecting to 
other people and institutions and finding new 
ways to share information.

Social networking is just one of the things that 
has grown from New Media. It is the ability 
to connect with friends and family through a 
digital platform. The emergence of Facebook 
and Twitter are prime examples of how people 
are communicating and sharing information, 
pictures, and updates about their lives, work, 
and play. While these platforms may have 

started with a younger generation, every 
generation is quickly catching on to the new 
possibilities, and utilizing them to keep in 
touch.

There is no doubt that New Media is a way to 
reach out far and wide to current audiences, 
including the audience that will never be 
able to physically visit the space. Does this 
mean the Museum does not want physical 
audiences? No. On the contrary, New Media is 
a way to better serve our audience that visits 
us on a regular basis. As our members well 
know, our collection has grown to over 4,000 
works of art; yet we only have the physical 
space to display a small percentage each year. 
By utilizing New Media platforms, we are able 
to share a larger portion of our collection with 
our current and potential audiences, while 
engaging the audience with our collections 
and programs in ways not previously possible. 
The Museum has been diligently working to 
expand our New Media outlets this year. Visit 
www.wm.edu/muscarelle/connect to check out 
current initiatices.

Amy Gorman, Ph.D.
Curator of Education & New Media

New Media is a term tossed 

around a lot lately, but what 

exactly is it, and how does 

it affect the Museum? 

NEW MEDIA & THE MuSEuM

The Muscarelle is proud to announce a modest 
exhibition of perhaps the greatest name in the 
history of Western art.  This February join us for 
an exhibition of anatomical and architectural 
drawings and related prints.  At the moment, 
the Muscarelle will be the only United States 
venue for these works.  We will also take 
the opportunity to explore new research in 
Michelangelo architectural studies that include 
digital reconstructions of buildings never before 
believed to be influenced by Michelangelo.  We 
will also have a discussion of connoisseurship on 
Michelangelo drawings.

Michelangelo Buonarroti (1475—1564) had 
a vision of architecture that was rooted in 
the understanding of the human body, and 
his theory of anatomy was articulated in the 
study and design of architecture.  While most 
Renaissance architects treated the human body 
as analogy, Michelangelo, a supreme master of 
the human form, took the comparison further.  

He viewed anatomy—muscles, nerves, and 
human proportions—as metaphors for the active 
elements of architecture. A master draftsman, his 
design principles were articulated in remarkable 
sketches. Michelangelo’s emphasis on the body 
in his vision and theory of architecture was 
unprecedented.  He saw it all intertwined as life.

Scholars have always questioned whether or 
not Michelangelo studied anatomy.  He did in 
several ways.  He conducted studies of classical 
antiquities and the many human forms available 
to him as sculptures.  More importantly, when he 
was sixteen years old and a guest at the convent 
church of Santo Spirito on the south-side of the 
Arno River in Florence, he dissected corpses from 
the convent hospital.  From a very young and 
influential age, Michelangelo actively developed 
his concept of architecture as anatomy.  This 
exhibition of rarely-exhibited sketches draws 
on the latest research on the mind of the great 
Renaissance master.  Aaron De Groft, Ph.D.

Director

 

   COMING IN 2010 

The great Master Michelangelo 

is known around the world for 

his iconic works like the Sistine 

Chapel, and the sculpture 

David, but without doubt the 

drawings of this Renaissance 

artist are among the most 

treasured in the world.

Architecture as Anatomy, 
Drawings by the Master

“It is certain that the elements that make up the framework of 
a building are akin to the limbs of the body. Only a man who 
can reproduce the human figure and is well-versed in anatomy 
knows anything about architecture.”

Michelangelo Buonarroti

MICHELANGELO
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